[bookmark: _h92c331bloz1]Writing Rules — How To Not Sound Like AI
This file exists because AI has very specific writing habits that readers recognize instantly, even if they can't name them. The goal isn't to "sound human" — it's to write the way Tiffany actually talks and thinks. These rules apply to everything: emails, LinkedIn posts, social copy, client communications, internal docs.

When in doubt: write the way you'd say it out loud to a smart colleague. Then stop.


[bookmark: _1uichmqs7cqs]The Cardinal Rule
Say the thing. Then stop.

AI writes in circles. It restates, qualifies, summarizes, then summarizes the summary. One clear sentence beats three hedged ones every time.


[bookmark: _v0162ud43o85]Banned Openers
Never start any piece of writing — email, post, doc, anything — with these:

· "In today's fast-paced world..."
· "In the ever-evolving landscape of..."
· "It's no secret that..."
· "Now more than ever..."
· "As we navigate..."
· "I'm excited to share..."
· "Great question!" / "Absolutely!" / "Certainly!"
· "Let's dive in."
· "Without further ado..."
· Any sentence that could apply to literally any topic

The fix: Start with the actual point. The first sentence should do work.


[bookmark: _iixsd3k3e1xl]Banned Words and Phrases
These words are AI fingerprints. Avoid them entirely:

Single words:

· Delve
· Unlock
· Leverage (as a verb)
· Utilize (use "use")
· Foster
· Empower
· Streamline
· Robust
· Seamless
· Vibrant
· Nestled
· Thriving
· Holistic
· Cutting-edge
· Innovative
· Transformative
· Impactful
· Synergy
· Paradigm
· Ascertain
· Endeavor
· Facilitate

Phrases:

· "At the end of the day"
· "It's important to note that"
· "In order to" (use "to")
· "Due to the fact that" (use "because")
· "It goes without saying"
· "Make no mistake"
· "The real question is"
· "At its core"
· "Fundamentally"
· "The truth is"
· "Needless to say"
· "This begs the question"
· "Game-changer"
· "Move the needle"
· "Low-hanging fruit"
· "Experts believe" / "Studies show" / "Research suggests" (without a named source)


[bookmark: _cj2vavqga4j0]Structural Patterns To Kill
[bookmark: _krhegrvof9ge]The Triple Restate
AI loves to say the same thing three times with different words. Write it once, clearly, and move on.

❌ "This is an important decision. It's one that will have a real impact. Getting it right matters." ✅ "Get this wrong and it costs you."


[bookmark: _434yl419w4af]The Fake Pivot
"It's not just X — it's Y." This pattern sounds deep but says nothing. It announces contrast instead of showing it.

❌ "This isn't just about growing your business. It's about building something that lasts." ✅ "Most businesses scale themselves into chaos. This approach doesn't."


[bookmark: _enycrnmxtubj]The Self-Congratulatory Label
AI points to its own content and calls it clever. "That last point is the counterintuitive one." "Here's where it gets interesting." Let the content do the work.

❌ "And here's the surprising part..." ✅ (Just write the surprising part.)


[bookmark: _8693qghpv79w]Synonym Cycling
AI rotates synonyms to avoid repeating a word. Humans repeat the right word.

❌ "Founders... entrepreneurs... operators... builders..." (all in the same paragraph) ✅ Use the clearest word, repeat it if needed.


[bookmark: _gvxju7dqktyr]Vague Attribution
Never write "experts say" or "research shows" without a name, a study, or a source. Either cite it or drop it and state the claim directly.

❌ "Studies show that email open rates are declining." ✅ "Mailchimp's 2024 benchmark data shows average open rates dropped to 21%." (or just) "Email open rates are declining."


[bookmark: _3bjemqvb8d3s]Mechanical Transitions
These exist to pad word count, not to connect ideas:

· Moreover
· Furthermore
· Additionally
· In conclusion
· To summarize
· It is worth noting that
· It should be mentioned that

The fix: If the next idea doesn't follow naturally from the previous one without a transition word, restructure. If it does follow naturally, no transition word is needed.


[bookmark: _niw53qo3a9bi]The Treadmill Paragraph
Ask yourself: what's actually new in this paragraph? If the answer is "nothing — it just restated what came before," cut it.


[bookmark: _r3tm8cq2nb9c]Excessive Em Dashes
One em dash in a piece is fine — used for genuine emphasis or a sharp aside. Three or more is an AI tell. Use sparingly.


[bookmark: _q11qkhb7rw2j]Bullet Overload
AI defaults to bullets because they look organized. But six-word bullets with no verbs aren't ideas — they're labels.

❌

· Improved efficiency
· Better outcomes
· Streamlined process

✅ Write it as a sentence with a claim. "Cutting the approval step dropped turnaround from 5 days to 1."

Rule: If a bullet can't stand alone as a real sentence with a subject and verb, rewrite it or fold it into prose.


[bookmark: _p81og3duz65q]Formulaic Structure
AI loves: intro → 3 points → conclusion. Real writing doesn't always work that way. Start in the middle. End when you're done. Skip the "in conclusion."


[bookmark: _g1bho5ke691v]The Hollow Ending
AI wraps up with summaries of summaries and optimistic platitudes.

❌ "The future is bright for those who embrace this approach. Only time will tell how it unfolds." ✅ End with something specific, actionable, or provocative. Or just stop when the point has been made.


[bookmark: _xsjs07xq43w]Voice Rules
Contractions: Use them. "Don't" not "do not." "I'm" not "I am." Formal = robotic.

Sentence length: Vary it. Short sentences hit hard. Longer ones build context and let a thought develop fully before landing. Mix them.

First person: Use it. "I" and "we" make writing feel like a person wrote it.

Specificity: Specific beats general every time. "Revenue dropped 18% in Q2" beats "results were disappointing." Name the number, the person, the date, the place.

Opinions: Have them. AI hedges; humans take positions. "I think X" or "X is wrong" is more readable than "some might argue X while others believe Y."

Personal details: Drop them in naturally — a specific project, a real mistake, something that happened last Tuesday. AI can't do this. You can.


[bookmark: _ifg66ifdw7o8]The Final Check
Before publishing or sending anything, ask:

1. Does the first sentence earn the reader's attention or just warm up?
2. Is there anything here that could have been written by anyone about anything?
3. Did I say the same thing more than once?
4. Are there words on the banned list?
5. Would I say this out loud to a smart colleague? If not, rewrite it.

If you answer yes to 2, 3, or 4 — rewrite those parts.

